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What makes posters work?

Views from the outside



Research

Å All Outdoor media contractors have invested time and effort into 

defining what makes good posters

Å Unfortunately if the creative doesnôt work the format frequently gets 

the blame



Key findings

Å 52% say they switch off from posters which are hard to read

Å 83% agree posters must be simple and easy to understand

Å 77% like posters that intrigue and entertain

Å 36% would like posters to be more innovative.

Source: Viper



Overview

Å Strong, bold colours attract attention

Å Good contrast between the background and the copy subject gives extra 

stand out

Å You only have an average of 8 seconds to see a poster

Å Too much clutter on the poster can confuse the audience 

Å 75% of roadside audience is vehicular ïkeep the message succinct.

Å Stick to large, clear branding and donôt let the brand get lost in the creative.

Å Use OOH as a media to promote other media

Å Celebrity use can help create emotion

Å The audience likes posters to intrigue and entertain them



Source: Quaestor

Keep it simple ïno more than 7 words

Too much clutter on the poster can 

confuse the audience and make the 

poster unidentifiable. If your audience 

is confused they will turn off.



52% say that they switch off from posters which are hard to 

read

Source: Viper



A clear message ïeasy to understand

Soure: Millward Brown

To achieve instant recognition stick to clear, large branding and brand colours



Clear message: 6 sheet contact duration = 8 secs

By keeping the creative clear and 

concise allows the advertiser to show 

off their logo, the product, and the call 

to action ñcatch phraseò.



Colour & contrast adds impact

Good contrast between the background 

and the subject / copy give the poster 

extra standout.

Lack of contrast makes the poster very 

difficult to read and understand.


